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EXPANDING THE TOUR'S REACH TO NEW AUDIENCES

ABOUT PGA TOUR

The PGA TOUR is a world-renowned
professional golf organization that
showcases the talents of the sport’s top
athletes  through globally celebrated
tournaments. With a mission to entertain,
engage, and give back, the PGA TOUR
connects with diverse audiences through
on-course action, digital media, and
philanthropic efforts.

THE CHALLENGE

The PGA TOUR tasked me, as Lead Content
Producer, with a groundbreaking initiative:
to introduce the sport of golf to a new,
virtually untapped demographic—Millennial
and Generation Z Latinos living in the
United States. This initiative aimed to:

¢ Increase brand awareness among this
diverse audience.

* Introduce golf in a way that resonated
culturally and emotionally.

e Grow the PGA TOUR’s social media
following within the Latino
demographic.

The challenge required creating culturally
relevant and engaging content that broke
stereotypes while remaining authentic to

both the sport and the target audience.

MY ROLE

| served as the driving force behind this
campaign, leading end-to-end content
production and strategy execution. Key
responsibilities included:

e Developing a culturally relevant
content strategy tailored to Latino
Millennials and Gen Z.
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